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2 Chapter 1 Things Young People Are Less Interested in

Reading 02
Young people have changed. The things that their parents enjoyed or yearned for in
their younger days are not important to the youth of today. To many in the older
generation, it seems that the generation gap is now wider than ever before.

Take, for example, automobiles. Twenty or 30 years ago, almost every young man’s
dream was to own a car and go cruising with friends or, even better, a pretty young lady.
Not anymore. One recent survey in Japan showed that only 25 percent of young men
wanted a car. Once a symbol of freedom, the car is now a symbol of huge cost and
trouble to the young generation, not to mention its negative effect on the environment.
As young people increasingly relocate to urban areas where public transport systems are
excellent, the automobile is being forgotten.

Another example is television. Many young people hardly ever watch TV. One
young Japanese woman, when asked why she watched so little TV, said simply: “It’s not
interactive.” The new generation have grown up on video games, mobile phones and the
Internet. Sitting and passively watching the TV means a loss of interactivity that many
young people cannot bear. If they want to see moving images, five or ten minutes on
YouTube suits them better.

Alcohol is also an area that shows up this new generation gap. In years gone by,
drinking alcohol was a rite of passage for both young men and women. These days,
increasing numbers do not actually drink, preferring a coffee or soft drink instead. Of
those who do drink, beer and straight spirits are not preferred. It is common these days
for both young men and women to order a cocktail or one of the many alcopops that are
now popular. When asked why he does not drink beer, a young Japanese man said, “It
tastes too bitter and it’s full of gas. Also, it’s kind of old-fashioned.”

The older generation look on in puzzlement at these changes. What will be the next

change in attitude, they wonder.
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Comprehension Questions
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1. Which of these is NOT true?
[ ] (A) Only about a quarter of young men want a car.
[_] (B) Interactive televisions are becoming more popular.
[ 1 (C) Young people tend to avoid beer and straight spirits.
[_] (D) Older people are confused when they see the changes in young people.

2. According to the text, what do young people now prefer?
[ ] (A) Cruising in environmentally friendly cars
[ ] (B) Watching TV on smartphones
[] (C) Using email instead of writing letters
[ ] (D) Sweeter and more colorful alcoholic drinks

3. Which of these is the best summary for this story?

[ ] (A) Although young people do not drive or watch TV these days, they are
drinking more and more alcohol in comparison to the older generation.

[] (B) The decline in popularity of cars, TV and alcohol has led to new types of
entertainment such as YouTube and the Internet.

1 (C) The attitudes of young people towards various things have changed and these
changes are puzzling for the older generation.

[ ] (D) Rural depopulation and health concerns are the main reasons for changing
attitudes among young people.
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Vocabulary Practice
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1. My is to become a game designer. [2]
2. Could you a life without a mobile phone? [3]
3. The iPhone seems to be the most smartphone these days. Many of

my friends have one. [4]

Read and Listen @ 03

CDZHWTRbBYLZDDIIT—27 %2 LEL L) BRODGV LBV DN
(X, CD ZRI K HNCHFFETHRTHBEEL &£ Do

1. Smoking...
[ ] (A) is becoming more popular among young people.
[ ] (B) is becoming less popular among young people.
[ 1 (C) is still popular among young people.
[_] (D) is the most popular pastime for young people.

2. The data for the percentage of smokers at one university shows...
[ 1 (A) no change between 1991 and 2009.
[_] (B) that over 20 percent of students are now smokers.
[ ] (C) an increase from 5 percent to 22 percent.
[ ] (D) a decrease from 22 percent to 5 percent.

3. Onereason is...
] (A) higher cost.
[_] (B) changing fashion.
[_] (C) parental influence.
[ ] (D) advertising.
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Writing
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: What is something young people are less interested in these days, do you think?
: 1 think they’re less interested in buying brand-label goods. (

).
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: Do young people deserve criticism from older people?
: It depends. Maybe ( ).
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: What is another example of something that young people are less interested in

compared to the older generation?
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