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New Look for Luxury Cars = <«

“INER"DYSEY) DT AR

MO R BN S N DBEEEARD R YDA —
h— kR & LTV BBRADT AU S EREBET,
WZEDTAYAHDEYY 3 (GM. Ford. Chrysler) &. '8
BETE) OREIHIT. NUTEESS, hORBEL
AT BT (RS OREEHELTVET,

' Vocabulary #21.03
A. ROFBEANCHIST HEAEERVELLD,
1. nimble ( ) a. AR—YH—2ATD
2. compact ( ) b. mEifkix
3. streamlined ( ) C. {i\%@
4. sporty ( ) d. BEEx
5. high-end ( ) e. TARAID
B. XDOFEADTEEHEELRENEENDEE. A DFEANS 1 DT DORUELLD,
1. Lincoln M) >/ 7j—>/1 CRET+—RIA WG Hi5E 9 B HREOT 5> KF4) «C )
2. Cadillac [Fv 7T 7 | CREL TV E—2— XA UE- AT B ERHOTIVER) ( )
3. Mercedes [ X)L T A | GhiRA L5— (G 759 2 B O T 5 RE) ( )
' Finding the Topic T2 £
ROEXHBUFEDORBLEEO>TWBHEIF T Z. G2 TVEWEEIE F ZRUELLD,
1. US automakers have been leading the luxury car market for many years.
T/F
2. US automakers are now focusing on making smaller luxury cars.
T/F
3. Despite the disasters in Japan and Thailand, Lexus retained its market

share. T/ F



. Checking the Script

EEZHEVTC ERICASEEEETELLD,
B. 277 &HAT. RBZIEELELLD,

Max Wolff: Lincoln Design Director

Jeffery Schuster: Senior Vice President, Forecasting, LMC Automotive

David Caldwell: Cadillac Communications Manager
Brian Smith: Lexus Vice President of Marketing

Narrator: Think small, or at least smaller. That's how US
automakers are trying to muscle their way back to
the top of the luxury car market, long dominated by

Japanese and German car brands.
Max Wolff: So this is what the future of Lincoln looks like.

Narrator: Detroit auto giants are sharply remaking their
I )-end lines to target entry-level
buyers — the fastest growing luxury segment. Ford
unveiled its new Lincoln MKZ — still a luxury sedan,
but *( ) -

Jeffrey Shuster: We are seeing more of a new trend, which is

smaller, more affordable luxury vehicles.

Narrator: Cadillac plans to rev up sales with its new
X ) sedan — the ATS 2013.

David Caldwell: I think what’s really interesting about the car is

three words: *( ) , quick and fun
— not necessarily things you would have thought
of from Cadillac, but they are the things a compact
luxury sedan has to bring to the table. It's what

European car brands have done for a while.

Narrator:  5( ) European coupes dominated
luxury sales last year, with BMW leading the
pack. It sold nearly 250,000 cars in 2011, beating
it )

Lexus, which was number one in the US for 11 years,

in US sales by a whisker.
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Unit 1 New Look for Luxury Cars

floods in Asia crippled its production.

Brian Smith: We of course faced two tragedies in [—for]

Japan, one in Japan and one in Thailand impacted
our production, so our market share declined
substantially to about half what it was on a typical

basis, but was working its way back up.

Narrator: USluxury carmakersstillhave along way to go before

they take the lead. 7( ) sold just
over 150,000 vehicles last year, and Lincoln lags far
behind. They're in a race to attract a new generation

of buyers, with a new idea of what luxury means.

' Comprehension

30

35

cripple ESE2

impact BWEEEZ523

market share T35 DY
7

decline j# 2%
substantially £EHIC

take the lead %C3EICIZID

lag BN

TIEDOWTIEBERBICRTHEZ &, 2 ILDVWTUE THREEBICASZEDZE VR LELD,

1.

2.

What was NOT true of the US luxury car market in 20117

(A) US-made cars regained the number one spot.
(B) BMW and Mercedes were in the two top places.

(C) Lexus showed poor results because its production was affected.

(D) Mercedes sold slightly more cars than BMW.

US luxury carmakers are trying to take the over European companies.

(A) top

(B) success
(C) lead

(D) position



' Presenting the Contents #4105
ROEX|F, RIVTNDEZEZT LY T—Y 3 VDRAE—FERICE EDHEHDTT,

BEZRU\NT, ERICAZEDZRALELL S, @

The problem we have to consider is how US automakers can get back to the

top of the luxury car market in the US, which has been ,

for along time by Japanese and German brands. We are seeing a trend toward
smaller, more affordable luxury vehicles. One of the notable features of the

new Cadillac compact > is that it is nimble, quick and fun,

which are not things you would have historically thought of from Cadillac.

Ford has also 3 its new Lincoln MKZ, which is a luxury
sedan, but streamlined. US companies are targeting entry-level buyers. The

important point to note is that US luxury carmakers

have a way to go before they take the lead over their foreign competitors.

' Pinpoint

NEMS2) NPT 5 GEOEHKZSDHFHEFIL. LELIERDESBRIERICELNSDA
BELETEVET,

from: - HHER RS to: B -FiRZR T by: #H R EIRS

AAREZSE(ICL T RXDZEFAICASBEYGRIERZ LD oA TEEALELLD,

1. In the US luxury car market in 2011, Lexus fell third place, following
BMW and Mercedes.
R01AEDT AV TIF % ffk i i T L7 AEBMWE AL 7 AR SHIMITE BT, |
2. BMW's market share rose 17.2% in August 2011 to 17.9% in Septem-
ber.

BMWOTiEY 2 71&. 201148 H D17.2%h 59 H1317.9%I EA -7z, |

3. Cadillac increased its 2011 CTS sales 20.6% from the previous year.
(% T4 Ty 71320114 DCTSOIS e | HFFIC LN T20.6%H IS E 72,



Unit 1 New Look for Luxury Cars

. Further Investigation

AARFEICEWTAZAT TRESNSERDORICIE. TTDREZHZHFTTRELIH
KENBBH—H. KERIESNFHNBRELHVE T, BREDHE, RELLUIE
BROELCGWTEEHBDT, ARHDRETT,

A. RDOFIE. BOBUDHEFBLMEZLLEDELDTY, EFRICAZLDEEVELLD,

No. Parts No. Parts

O |IN ||,

a. turn signal, directional indicator e. number plate, license plate

b. headlight f. rear window

C. rear-view mirror g. door handle

d. windscreen, windshield h. side-view mirror, wing mirror

B. XOBAREICKYITHEEBEETLALELLD,
1. 7a b5 &

2. (HHND)NwIIT—




