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Preface

This textbook is designed for the purpose of training non-native learners
of English to obtain communicative ability and business sense in English.
Learners are asked to read English articles concerning the business world,
to answer listening comprehension questions on those articles and to perform
tasks relating to business fundamentals.

There are 25 chapters in this textbook and each chapter consists of a vocabulary
preview exercise, a keynote reading article, incorporating useful words and
expressions on business, and the following practice tasks.

I. Ten preview questions on vocabulary that students need to know to
understand the keynote reading article: Students are to match each word
listed on the left with a word or phrase of similar meaning on the right.
Students are encouraged to use a dictionary to get the correct answer. This
exercise will enrich their vocabulary.

I1. Each keynote reading article is recorded on a CD available separately
to enable students to become accustomed to native pronunciation and
intonation. The content of the article i1s simple enough for college-level
students to understand.

ITI. Five listening comprehension questions on the business article: Students
are required to listen to the recording on the CD, and fill in the blanks.
Then they are to decide whether the statements are true or false according
to the content of the reading passage.

IV. Five questions on the useful expressions extracted from the reading article:
Students are to fill in the blanks with the most appropriate word or phrase
provided below the questions.

V. Drills on basic business knowledge: In each chapter, a separate task
regarding business knowledge such as office equipment, making graphs,
signs, the Internet, cultural differences, or proper English usage is given to
assist learners in preparing for their future careers and business activities.
At the same time, students are able to enrich their knowledge of business
transactions.

These five steps will help students to acquire a fundamental knowledge of
business and to improve their communicative abilities in business situations.
In addition, following Task V, an article is provided in Japanese regarding the
topic of each chapter, in order to increase the students’ interests in a variety of
business fields.

Japanese society is getting more and more globalized, and it is not too much
to say that each and no company in Japan can exist without contacts with the
outside world. English as an international language is therefore more important
and necessary than ever before.
Finally, I wish to point out that this textbook will not only raise the level of
students’ English ability, but also broaden their viewpoint toward international
business. Both are indispensable to enable students of today to become successful
and capable business people.
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CHAPTER 1

What is Business?

Vocabulary Preview

Match each word with a word or phrase of similar meaning.
Write the letter of the meaning in Column B next to the word in Column A.

Column A Column B
1. sophisticated ( ) a. make dirty
2. reasonable ( ) b. desire to buy something
3. expensive ( ) c. status
4. crime ( ) d. elegant
5. customers ( ) e. make happy, to please
6. atmosphere ( ) f. highly priced
7. prestige ( ) g. illegal act
8. demand ( ) h. people who buy things
9. pollute ( ) 1. low in price
10. satisfy ( ) j. environment
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Read this article and answer the questions in Sections IIl and IV based on this

information.

What noun is formed from the adjective “busy”? The answer is
“business,” which literally means “a state of being busy.” Business
originally meant something that makes you busy such as when working
part-time in a fast-food restaurant. It has a broader and more important
meaning for us, referring to making a living from day to day. Let’s learn
more about “business.”

Which do you like better, American cars or German cars? Some may
say they prefer American cars, but others may say they like German
cars better. People who like American cars may like them because they
are sophisticated in style and their price is quite reasonable. German
car fans may say that cars made in Germany are very well-designed and
safe, though they are a little more expensive. There is also the question
of prestige.

People buy cars for many reasons. No matter what their reasons
may be, however, they buy cars because they want or need them. This
is called demand. Where there is demand, supply usually goes up. Car
companies make cars and supply them to customers.

Customers are called consumers because they use or consume
products. Naturally, cars which satisfy customers will sell well and make
money. They will make more money than they cost to produce. This is
called a profit. But car companies that cannot make good cars may lose
money. This is called a loss.

Every business wants to make a profit. Profit is the main reason for
their existence. But this profit should be made in a spirit of good will.
Businesses should exist also for the well-being of the society in which
they are established. So companies which pollute the atmosphere or
commit crimes should not continue to exist.

Companies which make good products can satisfy consumers and
make a lot of profit. In this way, both manufacturers and consumers are
happy. In the end, business should be a way to make people “healthy,
wealthy, and wise,” as Benjamin Franklin said.



Chapter 1 - What is Business?

m Listening Comprehension

Listen to the recording on the CD, and fill in the blanks. Then decide whether the
statements below are true or false according to the information in the reading
section. Write “T"” for true or “F” for false in each blank space.

1. Businesses making good things can ( )

2. Where there 1s , goes up. ( )

3. Businesses which the can always exist. ()

4. People buy when they _ them. ( )

5. When are happy, make a loss. ( )
Useful Expressions

Fill in the blanks with the appropriate words from the list below.

1. Every businessperson wantsto___ a lot of profit.

2. The profit should be madeina__ of good will.

3. French cars are sophisticated in

4. In this , Edison invented the light bulb.
5. In the , business should be a way to make people happy.
a. spirit b. make c. end d. style e. way




Basic Business Knowledge: Common Expressions

Read the text again and fill in the blanks with the appropriate words from the
list below.

a. products b.company c.profit d.demand e. supply

a5 4L

\

. This means a person’s desire or need to buy something. When ( )

1s strong, the price goes up.

When ( ) 1is high in relation to demand, the price goes down.
Money which a company makes is ( ), while money which a
company loses is a loss.

A group of people whose target is to make money or to do something
together is a ( ).

Things or goods which are made by factories or companies are ( ).

D7 —=NALORFRICESFEITEZTRD 28T TRA R EZ#E LTV 5, B
ByRERD KT, R OFL-2 HEHESTIE. ZOWREEROMEE, ILxsx H
e L TaeERREEZEYEL TWb, 621X, KED GM (General Motors
Corporation) 1. F ¥ 71 v 7 (Cadillac), x> 7 14 7 v 7 (Pontiac), ¥ KL —
(Chevrolet). ) (Opel) 2 &2 A TIZB ZOEREEANE HE L /2B R RHED
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BEOAEDE BEPIE, [M&A] & B S 1L 5. M X Mergers (& Bf : 8 &l (&
merge). A & Acquisitions (E UV : B acquire) TH 5. EHEOBEAD L. [a
merger of companies] & 7% 5,

@O BMW acquired the Mini brand in 1994, and the Rolls-Royce name in 1998.

(2 Nissan merged with the Prince Motor Company in 1966.
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