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1 What did you do this morning to catch up with the news? Check the boxes.
[ ] switch on the radio [] look at the Internet
[ ] read a newspaper [ ] watch television

2. Japanis proud of its high literacy rate. What do you think this means?



1l What was the first thing that you did when you got out of bed this morning?
And what was the fourth or fifth thing? Did you switch on the radio? Have you
looked at the Internet yet? Did you buy a newspaper? Did you notice that pretty
girl in the advertisement on the Metro? What was she wearing? And what was

s she advertising?

Every day we each receive hundreds of messages from different kinds of
media: radio, television, the Internet, advertisements. We use the information to
make choices about what we eat, what we wear, who we vote for, maybe even
who we really are.

1o [ Four hundred years ago, the English writer Sir Francis Bacon (1561-1626) said,
“Knowledge is power”. If that is so, then ordinary people in Japan and the other
industrialised countries have more knowledge, and therefore more power, than
they have ever had before. If they know English, which is a truly global language,
they will be able to read international sources of information and thus become

15 more powerful still.

But are we really so powerful? How do we know whether the messages in the
media are true? Do you really believe what you read on the Internet? Can you
trust that newspaper? And what about that advertisement?

These are important questions, and there are no easy answers. However, there

2 is a way of thinking that can help us make up our minds. More than a hundred
years ago, Rudyard Kipling (1865-1936), another English writer, wrote a short
poem that begins:

I keep six honest serving-men
(They taught me all I knew);

25 Their names are What and Why and When
And How and Where and Who.

A Of course Kipling is not talking about real “serving-men”. What he means is
that we should always be asking questions because that is how we learn. He
goes on to say that he knows a small child with ten million serving-men:

30 From the second she opens her eyes —
One million Hows, two million Wheres,
And seven million Whys!



Kipling lived long before the Internet, but his way of thinking can help us
today. We need to ask careful questions about what we read, hear and see:

What is this writer trying to say? 35
Why does he want us to believe it?

When did he find the information?

How did he discover it?

Where does he come from?

Who pays him? 40

Bl People who know how to read and write are “literate”, and Japan has one of
the highest literacy rates — about 99 percent — in the world. But how many people
really know how to read and understand the media? Can we truly say that all
these people are media-literate? Or do they accept everything they see on the
television or the Internet? 45

In this book we will discuss how to read the media and study English at the
same time. If you know how to ask the right questions, you will find better
answers. And then, just as Francis Bacon said, you really will have more power!
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1. Complete the summary by filling in the blanks with the words below.

Today we can get all (D ) of information from different types of media:
radio, television, the Internet, and advertisements. But how do we know (2 )
this information is true?

A long time ago, the English writer Sir Francis Bacon said, “(® ) is
power”. Another English writer, Rudyard Kipling, suggested that we should
always be asking questions from “six honest serving men”: What, Why, When,
How, (® )and Who?

Both writers lived long before the Internet. However, their sayings (& )
true even today: the knowledge that we get from the media can give us great
power, but at the (©® ) time we have to know how to ask the right questions.
If you are media-literate and ask the right questions, you will get (@ )
answers. Then you really will have (® ) power.

more Where same whether hold kinds better knowledge

2. Choose the most appropriate answer.

1) The main idea of the first two paragraphs is that
a) we are very busy in the morning.
b) we live in a society that is rich in information.
c) all information is useful for us.

2) Kipling lived long before the Internet,
a) but his way of thinking is useful even today .
b) so his way of thinking is out of date.
¢) and his way of thinking was considered very stupid in those days.

3) “Literate” means
a) having a great interest in reading and writing.
b) being unable to read and write.
¢) being able to read and write.



Second Comprehension)(Strategiesand/Inferences),

Choose the most appropriate answer in the context.

1.

In Paragraph 6, the author wants to say that

a) we should listen to a fairy tale about a child with ten million serving men.

b) we should be like children, who are always asking a lot of questions one
after another.

c) we can enjoy the pleasures of a child’s life if we continue to ask questions.

In the sentence, “Can we truly say that all these people are media-literate?” in
Paragraph 8, the author implies that

a) other people will decide if all these people are media-literate.

b) all these people are media-literate.

¢) not all these people are media-literate.

Make new sentences as shown in the example.

Example: I don’t know + Who is she? — Idon’t know who she is.

1.

I wonder + What should we choose?

I wonder

Tell me + What newspaper did you buy?

Tell me

Do you know + Who pays him?

Do you know ?
Is it true + Did you switch on the radio?

Is it true ?

I don’t know + Is he a liar?
I don’t know

1.

Listening 00 0000000000000 0000000

Listen to the CD and decide if each statement is True (T) or False (F),
according to the article. @ 1-04

DT/F 2)T/F 3)T/F 4)T/F



2. Fill in the blanks by listening to the CD. 1-05

1) We meet ( ) in our daily lives.

2) English is a tool to help us use the media ( ).

3) The right ( ) will help us answer important questions.
4) Kipling’s approach ( ) today.
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Emi %8 Sir Francis Bacon I3 A LR —b2FHFENTVE T, KRGV T 5
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Tom : What are you doing, Emi?

Emi: I'm trying to get some information about Sir Francis Bacon in this book.

Tom : Why don't you search for some information about him on the Internet?

Emi: HowcanI do that? [ 1 ] Could you show me?

Tom : Sure. It's easy! First, you access the search-engine on the Web.
Next, type in the key words and phrases about what you want to know.

Emi: OK. Let me try.

Tom : What are the key words that you're going to enter?

Emi : “Francis Bacon" “1561", and “"England".

Tom : All right,and [ 2 ]

Emi: OK. “Knowledge is power". Enter! ( click)
Oh, I found useful information! [ 3 ]

Tom :No. Never do that! You should write your report in your own words.
Also, you should look at more than one site because [ 4 ]

Emi: OK. T'll check another site.

a) I'll copy and paste this site.

b) you can find different information on different sites.
¢) I'have never looked for information on the Internet.
d) type in what he said.
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