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Fake Online Reviews

BRZBATIRIC. ODZWHEES LU E1—25E(CTDANRPRLBNT
U&Do THEIICEDMMTVDERE. BUDULESEY TERLDELN
Ftho

4
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2 Chapter 1 Fake Online Reviews

Reading 02
Whether buying a new gadget, booking a hotel or choosing a restaurant, many
people these days look to online reviews for guidance.

But how trustworthy are they?

Recent research has suggested that a significant number of these reviews are actually
fake. One study found that up to 20 percent of online reviews are fake, while another
study suggested it was as high as 30 percent.

The motivation behind fake reviews is, of course, financial. If large numbers of fake
positive reviews are posted, a manufacturer can persuade people to purchase its product.
Furthermore, if there are some real negative reviews, numerous fake positive reviews
can help to “drown out” the negative ones.

In the hotel business, an owner might not only post fake positive reviews for his or
her hotel, he or she might also post a fake negative review for a competitor’s hotel.
Comments such as “the service was rude” or “there were bugs in the room” might be
uploaded.

(6] Net experts now advise users about how to spot the fake reviews. Three points to
look out for have been identified. Firstly, if you find a group of glowing reviews, all
posted within a few days of each other, then this may be suspicious. A faker will often
post reviews in a bunch rather than spread them out over several weeks or months.
Another way is to look at the language in the reviews. If similar words or expressions
are used again and again, then we may suspect that the same person is writing the
reviews. Finally, we can check the record of the user who is writing the review. Often a
faker will create a fake user profile, and that profile will be used only once... to post a
fake review.

And one more brilliant way to check reviews is to use websites such as www.
fakespot.com. All you have to do is paste in the URL of the item you are interested in
and the website will analyze the reviews automatically. It will use algorithms to judge
whether the reviews are honest or not.

Fakers think they are smart, but we can be smarter!
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Comprehension Questions
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1. Why do people use online reviews?
[_] [A] To assist with accessing the Internet
[ ] [B] To guide them to the best websites
[ ] [C] To help decide on an item or service
[][D] To gain advice on methods of purchase

2. Which of these was NOT mentioned as a way to spot fake reviews?
[ ] [A] Look for a cluster of reviews
[_] [B] Examine reviews for similar language
[ ] [C] Investigate how many other reviews the reviewer has posted
[_] [D] Check whether the reviewer’s username is suspicious or not

3. What is the website, www.fakespot.com?
[ [A] A tool for evaluating the honesty of reviews
[ ] [B] A homepage to notify the authorities about fake reviews
1 [C] An online database of fake reviews
[ ] [D] A website that removes dishonest reviews

4. Which of these is the best summary for this story?
[_] [A] There are fake reviews online, but we can take measures against them.
[_] [B] There are fewer fake reviews because more people can recognize them.
[_] [C] Fake reviews are misleading people but are almost impossible to prevent.
[ ] [D] Fake reviews are used to influence people making an online purchase.
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Vocabulary Practice

ROERL 2 TS D720, AL S b BY) 25y 2O, LR I3E
PIRBICEZTEZANTIL L ). BB, BREIXRICTHEIN TV L FORED
HZHh 95

1. Problems fake reviews or even fake items are increasing on shopping
websites. [5, two words]

2. believe everything on the Internet, users should be suspicious and
cautious. [6, two words]

3. Idon’t know this review can be believed or not. [7]
Read and Listen 03
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1. Firstly, to spot fake reviews, only use reviews...
[_] [A] that are positive.
[_] [B] from people who have bought the item.
[ ] [C] from users with normal usernames.
[_] [D] that were posted within the last month.

2. Secondly, check...
[ ] [A] websites in other countries and other languages.
[][B] the homepage of the manufacturer.
[]1[C] online review databases.
[ ] [D] a variety of websites.

3. In addition, try to buy products which...
[_] [A] have no reviews.
[_] [B] have few reviews.
[_] [C] have many reviews.
[_] [D] have a balance of positive and negative reviews.

4. The shopping category with the most fake reviews is...
[ ] [A] beauty products such as perfumes.
[_] [B] watches.
[_][C] cell phones and their accessories.
[_] [D] sports and outdoors-related products.
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Writing
IELWHELERD X 91T ( ) NOGEZEEZELx9. £L T, 3 OHEM

a»**‘?ﬁ
—nd

1. Q

THEZEFL I,

. Are there any other reasons why people may write fake reviews?
A

Sometimes a manufacturer will send a free sample to someone and ask them to
write a review. In this case, the review may not be fake, (biased / it / may / be /
but).

(X = — W4, R > TV P IZko T, LE2a—2#HC L) ITH
LBV ET, oYL, TOLE—R@GEMTE RV LLEEA
B o Twa b LEtA.]

: How else can we get information about products we want to buy?

: These days, many people upload reviews to video-sharing sites such as

YouTube. You can hear the review (the / being / and / see / used / product).

[ TIE £ DAD YouTube @ & 9 ZEE LAY A4 ML Ea—%T v
Tu—FLTwEd, HLEIZOLE2—ZHVD, TORGAMHEH S
NTVWLDOERLIENTEET,]

: Do you use reviews and ratings when you make an online purchase? Explain

your ansSwer.
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