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PREFACE

Dear Students,

In real life, we use language as a communication tool. We don’t think about the
four skills — speaking, listening, reading and writing. Instead we use them in various
combinations to suit our needs. For instance, when we meet friends or talk on the
phone, we both speak and listen. When we text or email, we both write (the
message) and read (the reply). When we read homework assignments, we often write
some notes. Clearly we need all the four skills to communicate.

The goal of this new textbook is to help you improve both your reading and
your writing skills. As the title implies, if you read well, then you can certainly write
better. From experience — personal and professional — I know that this is true.

Each chapter in this textbook begins with a Reading Passage followed by a
series of comprehension questions. Next comes the Focus Point, which serves as the
link between the reading and the writing sections. It explains the words or phrases
that are highlighted in the Reading Passage. The exercises that follow are
progressive in difficulty. In this way, you will gradually become comfortable using
them.

Before you try the most challenging writing exercises, you can relax as you
enjoy the Coffee Break Section. Then you are ready to do the last two exercises. As
we say in English, the best is saved for last!

This textbook has 15 chapters. The format is the same for all with the
exception of Chapter 15, which includes a grand review of the writing techniques in
all the previous chapters. Don’t be afraid. By the time you reach Chapter 15, you
will discover that you are writing better because you know how to read well.

In real life, as I said before, speakers use the four skills in various combinations
to suit their communication needs. You do this in Japanese, so don’t be afraid to do
the same in English. Believe me, you will be pleased with the results.

Good luck and enjoy,

Dr. Joanie McConnell



AEDENE

L OBERTFAMOHRRNS, KREZBROVZEFMICHI L) TEVET,
COTFAMEREFEFEORERKE LTUEHWZZZ0E, BNELEHRD 2 L5
JVWHEFEAHFL LRI ZE 2 ER LAV LEENEZFHOTWET5H 0 LHE
WL E T MEMEIC O A R T R2EDS L. EFROFENEI ST I9OREL T L
EROLOME R DTy A TEEEHRVAZLELZOT, oL T2 F
j—o
UFIZETzALWRHEZ, HIZLo2 ) ANTHEHTIUI, FEAD LA 9,

* AN
30 FHAIRTEEOONIPHBA LT EXEZHGEL EZKRD o TLZE W,
Ftd BEIOL I

%  “MUST-KNOW” collocations and phrases
AILHIZHTL S, Ao TBLAREEHRL 7L —X2WMY ML, HERFERZDIFFL
2o X ZELLXICEMES>TAFELE I

I  Comprehension Questions

RLZFHALERI, ZONEE EOBERRTE g F =y 7 TEET.

I  Guided Summary
RELDOWNENPMRICEH SN TE T, IHTHEZHASTTERITATIL L) HLEHE
FIHMBEOMERME LTHRHTEE T,

%  Focus Point
BEORLTT + —HAINTWE LEEEHIFIIOWT, FEOTHMHZLTVWE
To BEBHOXHFHEZEMALI L ).

I Warming up for Writing
(1) Tid, Aoz, iz o2 5 THLLTWwE T, £/, R&EifEZE
FICHiHO B O LE T, COMELR 0T, BXHRIPLETT, 9474
YO =3IV Ty TELTEHLTLZE v,
Q) Tl RLPIEDRTES 7 L — X & RO TRE L £, WIFhd iy
EEIER LD ICLTBVEHEPHDTT,

IV Slash Writing
VA=Y TG4 T4 7 i e7zmBMEE o TnEd, RXZRIEICS, 3
BRI DLETH Db T3, T2, I F T 28312
b ET,

V  Word Order
MEARERZ T3, Focus Point THHH S N7 SCHEFIER ZOMALHICHTL 5 E
BHERB LR, WREAMETYAY —TE2L) BT LIDTYT, ETIEMT
XD L% o0, FEMARRL THSCEREEE LTHHER L TATLZE W,

VI Finding Errors
B OFEE LF R ORI ZIELVWDDICE L, HAFERE TL2METT, IE
MR YL % EH L 72O DHME TT

VI  Full Writing
W WwX, FSCHEEREA~ OB T3, Focus Point T2 A 72 LHESHIH, AL THT
EEEEBHZELLMioT, EXICTELINZ2HEIOT T, TROLOMENRTEN
X BB REEFEOFEEZFITHEIX T T, HE->THKRLTAZIL 29,



CONTENTS (FP=Focus Point)

(0PI No MBS Fast Food: Nothing New under the Sun! 6
CREG0FT) (FP : why DfE75)
OB Famous Dogs 12
(BERFBERBRTHD) (FP : who, whom D)
(0PI dREE  When Was it Invented? 18
(FBDESL) (FP : when Df$L7)
OB a8 Never Give Up: An Anti-Bullying Song 24
(WLoERY > ) (FP : how DfELYF)
(0 FT o8  The Migration of the Monarch Butterflies 30
(EDZEIDEAANINIIS) (FP : where ML)
(0 FT o @08  New Foods from the New World 36
GRtERED) (FP : what @fBL7)
(0F o AS  Foreign Language Study Makes You a Global Citizen 42
ANBBEBFHIRHRAD/ CRR— ) (FP : BhEISEODAELT)
0 F o &3 [saac Lufkin: The Armless Football Player 48
(@BDOBENT v MR—>—) (FP : BB EIRENFTHRDRELTI)
(0 F oA Atlantis, the Lost Empire: Fact or Fiction? 54
DONEZT SV T« ABE) (FP IR T EIRTESE TR OENS)
(0 FTNo BN Pope Francis: A New Kind of Pope 60
(2 BETREE) (FP : Bz DBLTS)
0 FTNo BB The Power of Meditation 66
(EBRDH) (FP © EEBHRDEELTS)
(0PI No P Sedona: Harmony with Nature 72
(BROBZITE RT) (FP  REEBHED if DEELF)
O FTNo RN Malala: Champion of Education 78
(HBOREDICIEENSZAEYST)  (FP REABEEREHBET 7D if DEELS)
(O FTo BN Universities: Past, Present and Future 84
(KZDBODEDD) (FP : BABDELT)
(0 FTlo KN Lighting up the Future 90

GREBRST) (FP: Z&8)



15

20

Fast Food: Nothing New under the Sun!
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An old saying reminds us that there is nothing new under the sun. In other
words, what we “invent” today is something we borrowed from the past, and
adapted to our present needs.

Let’s take the example of fast food. Contrary to popular belief, it’s not a
modern invention. You may be surprised to learn that people have been buying
ready-cooked meals for centuries.

Why has fast food been so popular throughout history? The answer is simple.
Fast food is quick, convenient and cheap. You don’t have to go to the (super)market,
cook the meal, and wash the dishes. It makes life easier for working parents. In the
past, when many people lived in small rooms with no kitchens, they bought food
that was already prepared.

There are many varieties of fast food. They reflect the tastes and traditions of
the local population. In the Middle East, for example, people eat kebabs. In Japan,
they buy bento boxes. In Italy, they enjoy pizza with many different toppings. In
Mexico, they like tacos and burritos. These ethnic dishes are no longer local
specialties. They are becoming popular all over the world.

Multinational companies such as McDonald’s and Burger King have
“globalized” the popularity of the hamburger. But to increase sales, they have
adapted it to local tastes. Instead of beef, they make burgers of turkey, salmon,
shrimp, tofu or vegetables.

Why are traditional hamburgers losing popularity in the US? Many Americans
worry about the health risks. Beef is high in cholesterol and saturated fat. This is
why fast food chains in the US are now offering healthy alternatives such as sushi,
salad and vegan selections.

Fast food keeps borrowing from the past and adapting to the present.



Chapter 1 Fast Food: Nothing New under the Sun!

| “MUST-KNOW” collocations and phrases |

. there is nothing new under the sun KO TICEFH L ZEHDERL
.contrary to ~ ~ &N

.don’t have to ~ ~LA&<LTHLN

. for example #Z (£

. worry about ~ ~DI E%&DEET D
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I Comprehension Questions

AXDABICEDTVDXICE T Z, B2 CTULEWLXICIFFZ () AICEEALIEELY,

1. ( ) Many people believe that fast food is a modern invention.

2.( ) In the past, many people bought prepared food because they had no
kitchen.

3.( ) Traditional hamburgers are healthy because they are high in cholesterol
and saturated fat.

I Guided Summary

RORY(FAXZBER LIZBDTT, (1) D5 (10) DZEFRIC. TD (a)-(j) h SR
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There is nothing new under the sun. What we invent today is something we
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(1) from the past. For example, fast food is not a modern (2)

For centuries, people have been (3) ready-cooked meals. They are
quick, (4) and cheap, especially for people with no kitchens or for
(5) parents. Many (6) of fast food are becoming
popular all over the world. Multinational companies like McDonald’s and Burger
King have (7) the popularity of the traditional hamburger. But they
are also (8) their menus to local tastes and making non-beef burgers.
Americans (9) that beef burgers are not good for one’s health. That is

why fast-food chains are offering healthy (10)

(a) varieties (b) worry  (c) convenient (d) alternatives (e) borrowed
(f) globalized (g) buying (h) adapting (i) invention (j) working
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Chapter 1 Fast Food: Nothing New under the Sun!

I Warming up for Writing

(1) RO—EDNFaZ., BUICYIDRURNZTRHULEEL, EL () ROEFBEHEL
TWLSDTEMICHULIEEL,
1. Anoldsayingremindsthattherenothingnewunderthesun. (us, is)

2. Fastfoodkeepsborrowingthepastandadaptingthepresent. (from, to)

(2) ROBARFEICHIE T DHEBRIRICHEDLDIIC () [SEBZEZTLEEL,

1. EWEA S E 5. B LYo &
in ( ) ( ) ( ) history
2. WeBEDRAED=——X 6. M%Z%D
our ( ) needs ( ) the ( )
3. MmMICELSNTWWSZE 7. BFR LO/NEREBE
( ) belief ( ) rooms ( ) ( ) kitchens
4. It H DO 8. HRAFT
( ) centuries ( ) ( ) the world

IV Slash Writing

HAFEZREHOSBEZRE, RXZETWMOEEL,
1.8/ T7ANT—RKDBZEARICANG DDV E LD/ BEEET &
/ fast food so popular /

o
I

throughout ?

2. HBIZISELS DO LNERA / HOT / ALDPTOEEDTETCLS / HREVDE
F& /AR D O
You may be / to that /
people have / meals / for centuries.

3. INPEBETY / PAXAUAERED T 7 AN T —RNFI—2P / \ERELTWS /
REMLERRE / FIAIFFRPCY SAPXRIBZZADRTAARE R
This is / fast food in the US/
are now / healthy /
such as sushi, salad and vegan



V Word Order

BHAFEZSZE(CUTTCHREBEAZLRNE R R ZTTH LIEE L,
L. EWEZNIE. BEDPZOFRTC—EFELVWRDFTHDEWNDIETT,
words, / girl / in / other / the most / she is / beautiful / in this school

2. MMICELONTVWD ZE EIFRITIC, 7 XU D TIEMIE/N N—H—DATUETE
5ETW\5,
to / contrary / traditional hamburgers / losing / popular belief, / popularity / are /
in the US

3. BEBIKITER LT o EZARICATRD HD/ZDTI D%
throughout / has / why / history / been / so / baseball / popular / ?

4. BET 7 AN T —=RIIEEZ L TVWBRLBDEFEEICLTVWDSDTT D,
easier / life / why / make / does / working parents / fast food / for / ?

5.ZnP. BEITCT4v>a - FURN - FYTADEFARICARD HBHEHTT .
why / are / so / this / is / fish and chips / popular / in the UK

6. ®IE. NIN=H—T A RRTKNREDT 7 ANT— NPFETT,
such / likes / as / fast food / he / French fries / hamburgers / and

COFFEE
BREAK Genghis Khan’s Fast Food

[OVFX - BYOT7ANT—NK]

TUXFRA N UNEREFIEENTT VT & o 2B
REABREFREELHM?D Y TEATLR, BRI
E5l, Bh72b3E0BOTICHY ) AR EZENT
BEILZZ)TY. BOEAOBHEIZLY)ARRLHLSH
%o TY, Hivld, BT [77AMT7—F]
EFAERT L, 2O [77AMT7—=F], EARKIL
DTLLH?
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Chapter 1 Fast Food: Nothing New under the Sun!

VI Finding Errors
RDBNICIFEBEFTCFERLDRD D 2ERFDOHDET. ZTOMEMICTRZESIE. ZNZEY)
BEAICEL () RICEBAULKEV, Ffo, 2XOBEAEREZSELEI0,
1. A old proverb reminds people of there is nothing new under the sun.

( ) ( )

2. Why is Shakespeare been such popular throughout history?
( ) ( )

3. When he lived in a small room without no kitchen, he bought food what was
already cooked.

4. Large companies such as Toyota and Nissan has “globalized” the popular of
Japanese cars.

5. This is who they have adapting their menu items to local tastes.

( ) ( )

VI Full Writing

ROBAFBEZREICELEE L,
1. ZOF—LPRABICETLERILLEADYET.

2. HRTEIE. AADFAHICICEDIE O TIDEMRZRNFTRITI TS EMO72H6. BT
L&D

3. 5. BACERIEATSAGEE > TNBOTI D,

4. (TN N—H—IEa L AT O—JLEEFEFH Z 0N,
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