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n KEY WORD STUDY  Berore WarcHING THE ViDEO

Match each word with its definition.

1. appearance () 2. confusion ( ) 3. controversy ()
4. inhabit ( ) 5.represent () 6. reveal ( )
7.sensational () 8. stun () 9. ubiquitous (G
10. undeniable ( )

a. EHECAICHD b. IR, HE c. tRAZEHO>EEDTED

d. ~ZXRIRID e @FE Zn f. pRESED g ~EASHICTD

h. JBAEL i BECEEL  j. ~IFETD

P2
F] LISTENING PRACTICE Firsr Viewive  (DVD 02:05) £

Watch the news clip and write T if the statement is true or F if it is false.

Hello Kitty is very popular only in Japan. (
Hello Kitty came to the market in 1970. (
Hello Kitty represents cuteness in Japanese culture. (
Hello Kitty is an English schoolgirl. (

(

G e N =
N~ N ~—~ ~ ~—~

Hello Kitty has been introduced in about 100 countries in the world.



B LISTENING PRACTICE 2

Listen to the recording and fill in the missing words.

Narrator: A global phenomenon. From

rucksacks to nail varnish rucksack Uaw?

. nail varnish x-1JLTF X)L
to laptop cases, jewelry and

statues . . . there are some 50,000

S—

products linked to the Japanese
icon Hello Kitty. She is ubiquitous in Japan—her | icon %
biggest market—( ) ( )
( ) ( ) ( ) at the
Tokyo Film festival in mid-October. And for fans like

Kazumi, it'’s an enduring love affair.

Kazumi Kaminaga: When Hello Kitty arrived on the market, it was
sensational. At the timeIalready loved cats. She was so
simple and at the same time so cute, it was great, there
were all different kinds. As a kid, I had Hello Kitty
writing paper and *( ) ( )
( ) ( ) ( ). Istill

remember that feeling of happiness.

Narrator : Hello Kitty first came on the scene in Japan in 1974.
Today some say she represents—
to foreigners at least—an idea of
“cuteness” in popular Japanese

culture. But her story is not one

without controversy—fans were
left stunned earlier in the year when the license
holder revealed that she was not a cat at all but

% ) ( ) ( )

( )- Cue . . . much confusion.

Christine Yano: I think the party line is Hello Kitty has been | party line 75t
created in the form of a cat, and that’s undeniable,
whiskers, etc., etc., but she certainly inhabits the spirit | whisker 07

of a girl, an icon, a best friend, etc..

Narrator : Hello Kitty has a presence in some 130 countries.



Cat or schoolgirl—*( ) ( )
( ), and according to her official designer,

there are some changes afoot . . .

Yuko Yamaguchi : We are preparing to design some products,

Narrator :

like clothing, 5( ) ( )
( ) ( ) ( )- And
we are expecting that there will be more male fans in

the future.
Kitty . . . is a juggernaut that generates between two

and a half and four billion dollars a year for its license

holders . . . not bad for a toy schoolgirl . . . or is she a

Lesson 1 - Hello Kitty

afoot E1THT

juggernaut XTI AZ R
S2TWBHD

COMPREHENSION CHECK Sceconp ViewinG

V

Watch the news clip again and answer the following questions in English.

1. How many products linked to Hello Kitty are there?

4
SUMMARY & v
Listen to the recording and complete the summary.
Schoolgirl Kazumi Kaminaga had never seen something as '( ) as Hello
Kitty when she first laid eyes on the moon-faced, mouthless % ) in a

shop during the mid-seventies. She is one of millions to have been bewitched by this

Japanese ¥( ).

3
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Since the 1970’s, “kawaii” has become a very successful sub-culture. Kawaii can be
translated as “cute.” It describes those things that have an attractive, charming quality.
In recent times, the term is often used to describe almost anything. Old people, pets,
or cartoon characters can all be viewed as kawaii.

Hello Kitty is one character that mixes Western and Japanese culture. It is a leader
in the kawaii industry. Characters are on toothbrushes, phone cases, or lunch boxes.
In fact, they are seen on products of all shapes and sizes. Fans enjoy buying kawaii
goods and often wish to be kawaii themselves. They try to reflect the qualities of
the products they enjoy. They dress and act in the colorful styles of their favorite
characters. Thus, new sub-cultures in costumes and make-up have appeared.

And this popularity is not limited to Japan. There is a worldwide interest in
all things kawaii. The word kawaii has even recently entered the Oxford English
Dictionary. The reasons for the kawaii boom are not fully understood. Some see it
as an escape from the rules of society. Being part of a sub-culture may reduce the
real pressures felt by many young people. But the
interest is not limited to the young. Many kawaii g
fans are older people. Perhaps it is a chance to
forget about the worries of work and family life.

The kawaii boom, begun by Hello Kitty over &
forty years ago, is now more popular than ever.

For many, it is a continuing expression of Japanese

popular culture.

Il VOCABULARY CHECK

Fill in the blanks with the most appropriate word in the list below.

1. Thisisan ( ) city with many places for sightseeing.
2. It takes more than two months to make this ( ).

3. This agreement ( ) the awareness of global warming.
4. She has had a very ( ) career.

5. Itis important to ( ) the amount of carbon dioxide.

reduce attractive successful reflects product



Lesson 1 - Hello Kitty

COMPREHENSION QUESTIONS
Answer the following questions in English.

1. When did the kawaii boom start?

GRAMMAR CHECK

Unscramble the following words and complete the sentences.

1. Romance is one of [people, that, watching, those, enjoy, things] on TV.
ROMANCE IS ONE Of ....eviiiiiiiiiieice et on TV.
2. Hydrogen energy [an, can, to, as, viewed, alternative, be] fossil fuels.
Hydrogen energy ... fossil fuels.
3. The origin of [understood, not, the, fully, been, universe, has].

The Origin Of ...coiiiiiiiiii s .
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24, Introduction (BA). Body (#:%). Conclusion (#&:m) EWVLWOERN—MRMT. B4AEE
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1. Introduction (EA)
A) HrZLOZEF [Good morning / afternoon / evening] everyone.
B) F®EX » =R [opinion]
C) BEIX » ER%ZX#d DX [l am going to tell the reason.]
2. Body (%)
A) RYIDNEYD (BHEE) DEEBE [The reason why | believe...]
B) ZOfttdhEwT (HEEEEE) DELEA [The second reason is...]
3. Conclusion (&)
A) F&E8 [For these reasons, | believe...]
B) AE—F7Z#&Z 2 & [Thank you]

v EXERCISE

RDF e AE—F DB E L TIEVWBF(ICTEANFT L&D,

1. For these reasons, I believe that the man should not be punished.
2. Thank you.

3. Second, the patient has the freedom to die.

4

I believe that the doctor who administered the euthanasia should not be

punished.

o1

I have two reasons for my opinion.
6. Good morning everyone.

7. First, the doctor wanted to ease the patient’s suffering.

C )=>C )=C )= )=>C )>C )=>C )

u DISCUSSION TOPIC
FEDT—XIIDOVT, HEFcDERZ LOBHDLIIICE LD RX CAE—FZEE HERUFULD,.
The Japanese word “kawaii” does not have exactly the same meaning as the

English word “cute.” Give some examples of your uses of “kawaii” and define the
word on your own.



