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At one time or another, most of us have either owned or used a Sony product. For
more than 60 years, the company has filled the world with millions of radios, cameras,
and other electronic wonders. It also owns some of the world's largest movie, music
and television businesses.

Founded in Japan in 1946 by Akio Morita (a physicist) and Masaru Ibuka (an
engineer), the company was originally called Tokyo Telecommunication Engineering
Corporation. (The name was changed to Sony Corporation in 1958.) The two
businessmen led a team of 20 people in designing and building electric products. The
first of these, a simple rice cooker, was a failure. But the team members kept their
noses to the grindstone, looking for the right product that they could sell locally and
abroad.

The hard work paid off in the 1950s with a very popular line of pocket-sized radios.
Millions of units were sold, and Sony went on to become a household name in Asia,
Europe, North America, and beyond.

As evidence of its international outlook, Sony started selling shares on the New
York Stock Exchange in 1970. That made it the first Japanese company to sell its
stock on the exchange. And believing that local manufacturing would be best for
overseas markets, it opened factories in the U.S. in 1972 and England in 1974.

Over the decades, Sony continued innovating, filling store shelves with many new



and exciting products. These included the Trinitron TV (1968), the Walkman (1979),
the CD player (1982), and the Blu-Ray Disc (2006). A key reason for this unending
stream of new products has been an emphasis on research and design. Indeed, Sony
gives bonuses to engineers whose designs are made into products.

Yet not every Sony product has been a success. Its most notable failure was the s
Betamax video-recording format. Launched in 1975, it eventually lost out in the home
consumer market to the more popular VHS format. And Sony suffered badly when its
stock price, which had increased rapidly in the high-tech bubble, burst in 2000. Still,
setbacks like these only challenge Sony to work harder and continue pushing the
envelope. With more than 180,000 employees and revenues topping US$85 billion in 1o
2007, this legendary company continues to evolve and amaze.
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1.  Sony was founded by two Japanese engineers in 1946.

2. Sony saw its first success with a pocket-sized radio in the 1950s.

3. Sony opened its first factories overseas in America and England in 1972.

4.  Research and design has been a major factor in Sony’s constant innovation.

5. Sony suffered a severe failure in the field of video-recording.
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1. How did the Sony team react to the performance of their first product?

A. They were extremely happy.
B. They hired 20 engineers and physicists to improve their research strength.
C. They went abroad to look for a better product.

D. They kept working hard to develop a successful product.
2. The article suggests that Sony ().
A. has a history of producing only successful electronic goods

B. has relied on selling the same products for 40 years
C. 1s careful not to spend a lot of money on research and design.

D. sometimes releases products that don’t succeed

3. What would happen if a Sony engineer designed a TV that was later produced?

A The engineer would be promoted.

B. The engineer would receive extra pay.

C. The marketing campaign for the TV would be led by the engineer.
D. Sony would name the TV after the engineer.
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For more than 60 years, Sony has continued to ( ) the envelope in
innovating ( ) products.

The legendary company was founded in 1946 by two Japanese ( ), Akio
Morita, a physicist, and Masaru Ibuka, an engineer. Their hard work ( ) off in

the 1950s when they produced a popular line of pocket-sized radios that sold millions
of units in Japan and abroad, making Sony a household name.
By the 1970s Sony had grown into an international powerhouse, selling its

( ) on the New York Stock ( ) and opening factories overseas.
Its emphasis on ( ) and design led to a string of successes.

Despite some notable ( ) like the Betamax and a falling stock price after
the high-tech bubble ( ) in 2000, Sony remains a powerful company that

will surely continue to evolve and amaze.
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@ WHAT PEOPLE ARE SAYING ABOUT SONY LISTENING COMPREHENSION

PRACTICE 1] RO 3 MV =—OREEBALTOETH, Bt b0 D 1-04
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Roger L] yes (] no [ ] unclear
Hideki L] yes L] no [ ] unclear
Doreen L] yes [ ] no [ ] unclear
[PRACTICE 2] CD #BI%. 3 ADTA> b EA S HORUE S, €8 1-04

e has heard Sony products made in Japan are better than ones
Roger b made in other countries.
* has been using the same Sony TV for more than 15 years.
e thinks Sony products made in Japan are more expensive.
Hideki P e thinks the quality of Sony products is excellent compared to
other companies.
e uses a number of Sony products along with his family.

Doreen P e wishes other companies made products that were built to last
like Sony.
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WHY DO WE SAY THAT?
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(1) I'm afraid I'll be keeping my nose to the grindstone all week. I can’t
go anywhere until I'm finished. [Z® 1 8. &350 72, FF< Tk
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follow one’s nose [ £ -9 <17<, RO L LTHT 2 |
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poke one’s nose into ... [---IZEHW LT 5 |

(#81) Just follow your nose and in about five minutes, you're at the station.
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