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&=Vocabulary Check
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(1) significant () (2) positive () (3) perception ()
(4) stimulate () (5) represent ()  (6) popularize ()
(7) evoke ( ) (8) spectator ( )

[a] to be an example, expression or symbol of something

[b] the way you notice things, especially with the senses

[c] a person who is watching an event, especially a sports event
[d] large or important enough to have an effect or to be noticed
[e] to make a lot of people know about something and enjoy it
[f] to make something develop or become more active

[g] feeling confident and hopeful

[h] to bring a feeling, a memory or an image into your mind

= » 3 E
Is Red a Stimulating Color?
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From an ethnolinguistic point of view, the color red is one of the four basic
colors in Japan, the others being blue, white, and black. Although black and
white are generally not considered to be colors, the Japanese language includes
them in this category. These four colors share a special Japanese grammar rule.
By adding the suffix “i” to the noun form of these colors, the nouns become

adjectives. This rule does not apply to other colors.

Red is a significant color in many ways. Red appeals to human emotion
and conveys an image of passion and excitement. Red can even help people feel

more positive. It also can make time appear to move more quickly.

It is also said that red can even affect humans psychosomatically. Some
experiments have shown that when humans are overexposed to the color red,
their perception of temperature will rise by one to four degrees. This results
from the color stimulating the sympathetic nervous system, leading to active

blood circulation and strong pulsation.

The power that red has over the human body isn’t lost on advertisers.
For example, McDonald’s uses red liberally in the interior of its restaurants, the

packaging of its goods, and on its website.

The Coca-Cola Company has also capitalized on red. The company
chose red for the packaging and advertising of its product because it represents

the company’s principle of spreading an image of enjoyment and excitement.

Incidentally, the Coca-Cola Company was the first company to dress
Santa Claus in red clothes in their advertisements, which helped popularize the
image of a red-garbed Santa Claus around the world. It doesn’t hurt that his

white beard provides a good contrast with the red clothes.

One may draw the conclusion that bulls react strongly to the color red

as humans do, as seen in bullfighting in Spain. However, it only seems that the



UNIT 1 Is Red a Stimulating Color?

red cape is attracting the bull. In fact, the animal cannot recognize the color, or
any color for that matter. Only humans and other primates such as monkeys can
see colors. The bull does not react to the bright red cape, but instead to its quick
movements in the hands of the matador. If the cloth is not moved, the bull will

not charge. 5

It makes sense, then, that any color could be used for the cape in
bullfighting. However, only red excites and evokes images of fighting. The
entire display is arranged for the sake of the human audience. Therefore, it is not
the bull, but the matador and spectators that are excited by the red cape as it is

waved wildly in front of the beast. 10

ethnolinguistic 558787 [ suffix #E# [ noun %77 [ adjective FeA5 /
psychosomatically OSERIMIC (kL FERICHEMICEFEZLT) [ sympathetic
nervous system ZJ&#HE% [ blood circulation M / pulsatlon fiiA / be lost on .
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&= T/F Questions
ROETHALOREE —BT HEAE T, —BLENMEAEF ZRALELE S,

1. [ ] If the suffix “i” is added to the noun for the color green, it becomes an
adjective.

2. [ ] The feeling of time passing quickly is one of the effects that the color
red has on our mind.

3. [  ]Generally speaking, most advertisers hate red due to its excessive
power.
4. [ ] The Coca-Cola Company was the first firm to come up with a red Santa

Claus image.

5.[  ]Inbullfighting, it is the movement of the cape that actually excites the
bull.
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ROEINY =DV EAX ZEHN LI DTT, EFZEVTERZEHEL & S,

Red, one of the (1. ) colors, has a great psychological effect
on human beings; therefore, this color is used for many advertisements. In
the same way, people tend to think that in bullfighting, red (2. )
the bull; as a result, the bull tries to attack the matador.

However, the same is not (3. ) of animals. Generally
speaking, animals have poor eyesight; the bull is no (4. ). In
short, bulls cannot see the color red well. The truth is, the bull reacts to the
movement of the cape. We can safely conclude that it is not the bright color

of the cape but its (5. ) movement that agitates the bull.
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Grammar Check

L
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1. Ilike two colors: One is red, the other ( be ) blue.

Red is considered ( be ) an auspicious color in Japan.

Red also can make time appear ( move ) more quickly.

Some experiments have ( show ) a very interesting result.

o > @ DN

The hypothesis of the color ( stimulate ) the nervous
system is often made.

6. The color activates the sympathetic nervous system,
(lead ) to strong pulsation.

7. McDonald'’s uses red liberally in the ( package ) of their
goods.

8. The idea of ( spread ) a good corporate image is very
important.

9. It only seems that the red cape is ( attract ) the bull.

10. The entire display is ( arrange ) for the sake of the human
audience.
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Writing Expressions
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RDFED (
1 DEAN LR, S BREWZ & 2l R7z2v e v T,
Let me tell you something interesting (a / from / of / point /

psychological / view ).

2. I ABOODICKRELREZELG 2SN THWET,
Colors are said (a / great / have / influence / on / to ) human minds.

3. MEEOZUWNE, B2HLDRPHEEZMYVRZ ) ETHZLIZL->TRI D 9,
The secretion of saliva ( body / from / our / results / to / trying ) get rid

of the poison.

ZBELADBVED LT AL

24

4, ZHUTELSHENTH B L) i
Some ( conclusion / draw / may / people / that / the ) it is completely

wrong.

5. AYOZ AT E. A& ik, HTIERL, RTI,
To tell you the truth, it (blue / but / is / not / red / that ) I like.

& Discussion Topics
ROBRICER BT ERES>NFE LT, BETELAVEL £,

[

1. What color do you like best? And why?

2. Is there anything you are excited about? Tell me more about it






