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1. Are there any businesses where you live that have existed for a long time? What kind of
businesses are they?

2. Which would you like to work for: a long-established business or a new and promising
business?

»'¢| Vocabulary Building

.....................................................

(@)-(e) IcHIGT B3 R%Z (1)-(6) B ORUE L & D,

(@) BRIFE ( ) (o) #rER ) (c) 5% ( )
(d) #AEs ( ) e FEES ( )
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1. Australia is listed in the top 10 countries that have long-established
businesses. T F
2. In Bulgaria, the number of long-established businesses declined due to
political issues. T F

3. The U.S. businesses tend to focus on expanding globally. T F



Long-Established Businesses

UNIT1 | Long-Established Businesses

2% Dictation

Rz R T, ZRZEHTL LD,
Shoji Kokami: Well, what do you all

(Male Presenter)

Joo Sunyi:

South Korea

W gt
\‘ﬁ”

Male Presenter:

Irina Babanova:

Bulgaria

L]

Male Presenter:

Craig Taylor:

Australia
E
LR

x

Male Presenter:

ﬁgme with Arne?

think about this?

Yeah, I think it’s very
nice, because in Korea
there are very, very
few long-established
shops in Korea, so...

OK. What do you

think, Irina?

It was great, actually. They adapted their product and services to the need 1o
of the customer.

OK.

Ah yeah, well it’s, um, it’s one of the main ways a business can stay
in business — is by (°

(2

Yes.

S~

Arne van Lamoen: I think this level of service is something that I miss back home. I think

Netherlands

o

Male Presenter:

Risa Stegmayer: All right. Let’s take a look at (*

(Female Presenter)

we used to have it, and we don’t have it anymore. Japanese service is still

)

) the customer. That’s a really

so good, that I think it surprises people.

Oh, really?

) ) long-
established businesses Japan actually has. The board, please. Looking at
the number of businesses (° ) more than 100 years, by country,

this one, Japan comes first with 25,321 businesses.

20



Male Presenter: Wow. 25

Female Presenter: Yes, it is a first by a (* ) margin. (® ) (® )
(" ) as many as the U.S. in second place.

Male Presenter: Amazing.

Why do you think it is?

Female Presenter: Looking at the other countries, after the U.S. come many European
countries. By the way, Craig’s Australia is in 11th place, with 709 30
businesses. And Brazil, Bulgaria, and Sunyi’s South Korea don’t even
make it into the top 20. What distinguishes long-established Japanese
businesses is that many are small-scale family businesses. In contrast, in

the U.S., it is large long-established businesses that stand out.

What’s your opinion?

Male Presenter: I see. Do you think it’s cool that there are many long-established 35
businesses, or is this not cool?

Arne: Yeah, I think it’s
cool, but I think it’s
amazing.

Male Presenter: Really? Who thinks
this is cool? Really?

Craig: Of course.

Male Presenter: It’s cool? How about
long-established businesses in your countries? What’s different?

David Pavlina: Well, in the U.S....the U.S. is a very young country, (' ) 15
= 12 ) Japan, so our very oldest business would just be from
= P ry j

the late 1700s. Also, the, the most famous are very global, international



UNIT1 | Long-Established Businesses

Long-Established Businesses

corporations. I also
think that they appeal
to the American

sense of patriotism. I
always imagine long-
established businesses
are things like riding a
Harley, wearing blue
jeans, drinking Coca-
Cola, and playing

a Gibson guitar or
something like that.

Male Presenter: I see. Well what about the Netherlands? 60

Do you kno;\\
any Japanese businesses
—_, Jike this?

Arne: Just like Japanese businesses. We have something called hofleveranciers,

which are companies that are at least 100 years old and service the royal
family — or in the past serviced the royal family — and they have an
excellent reputation, just like Japanese businesses, and I think there’s
actually probably a parallel to the imperial family and the services they s
use.

Male Presenter: OK. What about you, Irina?

Irina: Well, in Bulgaria we used to have lots of old-established businesses. For
example, beer breweries, wineries, production of honey, rose oil. But then
the political landscape shifted to communism... 70

Male Presenter: Ah, yes.

Irina: ... actually, all (** ) businesses became state-owned. And that
was actually, very sadly, the end of old-established businesses. Then,
after we became democratic republic again in (** ), um, many
people tried to revive those old businesses, in their grandparents’ era, but 75
still not so many.



Long-Established Businesses

Male Presenter: I see. That’s what happened in Bulgaria.

zzfﬁ
\
What do you think about it?

Jodo Orui: It also is interesting in the Japanese companies is how the owners keep
Brazil . . L o
E:: their company alive so long, because I think, in Brazil, if the owners see

that they can...their company has the value, they will try to sell and get  s0
that value for, in their pocket, so I think that it’s really nice in Japanese
business that they keep continuing.

\
What do you think about it?

David: What’s impressive, though, for me, about the long-established businesses

in Japan is they don’t focus on things like infinite growth and going

global. And in the U.S., sadly, we have this focus on just getting bigger 5
and bigger and bigger, and going global and putting it (*° ),
whereas the shops we visited, you know, they make the most beautifully-,
perfectly-crafted walking sticks and most beautiful kimonos. And they

really don’t have any aspirations for just, you know, becoming, kimono.
com, and just going global with it. 90

margin [7Z] stand out (37D, BirD) Harley (-Davidson) [77 AU AEREDZAE—2—H 1V
JVA—=A—D—D] hofleverancier 45> 4:BOEEMAE] royal family [£%] state-owned [E5E
@] aspiration A
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FEFf KRB P Incontrast

.........................................

In contrast, in the U.S,, it is large long-established businesses that stand out.
HERMIC, 7 A ATIEKRELEBHDOBILEE T, (p. 4 Female Presenter)
IZNUCOEDZL. TRBBHMIC) EHDFZZHEITEEEICENET,
* The book sold well last year. In contrast, the new book hasn’t sold well.
(FDORIFEFERCTENE LT, TNEIFHRBAIC. FILLARIFFENTOEEA,)
¢ His story was exciting. In contrast, her story was rather dull.
(ROFwEEEED e TNUCOEDZARLZDEEIEH G VIRE T L)

¥¢| Matching 5o o0
E5—EMGER T, UTOHEEICHOEENEZ (a)-(d) hSBUEHL £,

Irina ) =

David ( )

Jodo ( )

Ame  ( )

Irina David Joao
a. We have many long-established businesses that have been serving the royal family.

b. In my country, business owners often sell companies to get profits rather than keep
them.

c. Long-established businesses in Japan attempt to meet customers’ needs.

d. The products of long-established businesses in my country represent national identity.

TIW—=TEERNT TULTD R EY ZICDWTELE>THEL LD,

Do you think the long-established businesses in Japan will become global in the future?
Give reasons for your answer.
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English keywords *craftmanship x
*historical importance J ‘

*customer satisfaction
*reputation

o'%s| Further Reading

Royal Warrant of Appointment

Arne says that, in the Netherlands, there are v

hofleveranciers—companies that serve the
royal family. In fact, many countries with a
royal family or an imperial family, including
Japan, have this kind of system. It is called a
Royal Warrant of Appointment. Companies

with a long history and a good reputation

may receive the warrant, meaning they can
provide their goods and services to the royal family. Importantly, they can also advertise
that they serve royalty, and this gives their company higher status and prestige. So, next
time you buy something in the U.K., for example, look for the words “By Appointment to
HM The Queen” — surely a guarantee of quality!

Write your own ideas
UTDOEBICH T 2BERZRECEEHLTHEL LD,

Besides history and reputation, what do you think is important for a company to receive a
Royal Warrant of Appointment?






