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Preface

The only constant in life is change. This statement is often attributed to
the ancient Greek philosopher Heraclitus, and given that since the dawn of the
twentieth century we have witnessed change at a pace previously unseen in the
history of human civilization, it is a saying that seems especially apt today. After
all, in the span of just a little over a hundred years, we have gone from weeks at
sea, to just hours in the air to cross oceans; from sending telegrams, to sending text
messages; and from the ever-present risk of war between major powers, to largely
economically interdependent countries. We have gone from a field of medicine
that could not even cure a simple bacterial infection, to one where surgery deep
inside the brain is possible. We have gone from the first powered flight that barely
left the ground, to landing on the Moon. In short, our world has undergone an
unprecedented level of change over the past century, and we may well end up
experiencing an even more dramatic level of change in the coming decades.

One relatively recent change that we can already see progressing rapidly is
that companies and universities are increasingly internationalizing. Most people
simply do not have time to learn many different languages in order to communicate
with people from various parts of the world, and so at this point in time English
serves as a common second language that allows people with different linguistic
backgrounds to communicate with one another. However, it is not enough to merely
have the language skills needed to communicate with others, but rather, it is also
important to develop informed perspectives in order to be able to communicate
intelligently about a wide variety of topics. This textbook therefore features a
diverse array of chapters that strike a balance between casual topics, like tourism,
and more serious topics, like genetic engineering. Although each chapter includes
certain technical terms, colloquial phrases, and advanced vocabulary, Hokkaido
University professor emeritus Katsunosuke Namita has added numerous Japanese
annotations to help readers understand these terms and phrases. Having had the
opportunity to once again work with Professor Namita was a great pleasure, and as
this now marks the fourth time that we have collaborated on a textbook for Seibido,
1t is important to note that his tireless efforts on this latest book are immensely
appreciated.

While only a few notable people may have the power to profoundly transform
the world, each and every person will nevertheless have at least some small impact
on the world in which we live. This book therefore aims to impart the kind of
knowledge and language skills that can prove useful to readers, who are, whether
they realize or not, getting ready to change the world.

Francois de Soete
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Going Viral 1

How are some people getting so famous
online?
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The desire to get great photos leads some
photographers to take serious risks, like getting
right next to a perilous flow of rushing water. With =
the rise of social media, some people are willing to
do even more dangerous things to post attention-

grabbing photos.

Image credit: The author

| Getting Started

To help you connect with this chapter’s topic, take a moment to think about
the questions below, and then write a short sentence to answer each one.

1. How often do you post content on your social media accounts?

2. How many followers would you like to have on social media?

3. Approximately how many people do you follow on social media?
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[Reading

02
El Most social media users have only a modest number of followers on their

accounts, but some celebrities, sports stars, and even some politicians have millions
of followers. Superstar celebrities like Katy Perry and Justin Bieber, for instance, have

over a hundred million followers. The number of followers
HHRFCTY — L
AF 4T ENATS
have achieved as entertainers. For others, social media serves | \ 3o m< 51005
as a ticket to fame. Sites like YouTube, Instagram, Facebook, | @7\ iﬁ}E@APOint

of Interest % #t A C
%L cl: a o

celebrities have on social media largely reflects the fame they

and Twitter make it possible for anyone to attempt to become

an Internet celebrity, which does not require dealing with
talent agencies, movie studios, or publishers. Being able to bypass the traditional route
to celebrity makes it seem as though becoming a cyberstar is easy, but getting noticed
online often requires creating something that goes viral—which for most people is far
from easy.

#a
03 €D
When someone uploads a video, for example, and the number of people who

reshare it begins to rise rapidly, we can say that this person’s video is going viral. We use
the expression “going viral” because the video seemingly spreads in a way that is similar
to the way a highly contagious virus like influenza spreads. Basically, a few people
watch the video and find it so attention-grabbing that they feel compelled to forward
the video’s link to their friends, and those friends forward it to their friends, and so
on. If a sequence such as this grows to involve thousands of people over the course of a
relatively short period of time, then we can say that the video is going viral. Any type
of content online, whether it is a video, an image, or something written like a blog or

tweet, has the potential to go viral. @
04 GB
This raises an obvious question: why do certain things go viral while most

content goes largely unnoticed? Part of it comes
down to one’s personal traits and social media savvy.
Different types of people have different traits and
talents that can help them get noticed. Some people
are naturally funny, for instance, and others have great
charisma, while some have amazing gaming skills,
and others are especially insightful. If someone has
particularly appealing1 traits or talents, and he or she
knows how to use social media effectively, then the
things this person posts online are likely to get noticed

and reshared. Part of it also comes down to the appeal

Smartphones, useful social media tools
of the content itself. An old saying in journalism  Image credit: @iStockphoto



applies here: “dog bites man” is not news, but “man bites dog” is news. In other words,
commonplace events simply do not capture’ anyone’s attention, but unusual events
do. Things that can go viral include: a really bizarre incident in public that happens to
be caught on video, a controversial tweet, or a photo of an especially cute dog or cat
making a funny face. In some cases, things a bit more profound go viral, like a timely
blog post that offers unique insight on something that affects many people, a story
about something like an amazing act of generosity, or a heart-wrenching tragedy.

05 €D
There is unfortunately another old saying that applies to this discussion:

“there is no such thing as bad publicity.” Some people are willing to do things that
are shocking, possibly dangerous, and maybe even illegal in order to get attention
online. Some risk serious injury and possibly death by doing, for example, incredibly
dangerous daredevil stunts. Others do things that most people consider shocking, like
eating something really disgusting. Some break the law by doing things like filming
themselves driving dangerously on public roads. Some will even create situations that
look real, but are actually staged, like one person pretending to surprise a friend and
that friend giving an over-the-top reaction. More nefariously, though, some people
make up tragic stories or fabricate stories of amazing human kindness in an effort
to not only go viral, but to also make money by fraudulently starting crowdfunding

campaigns based on their viral content. @
06 €D
B We often read about ordinary people who start using social media, build a

sizeable following, monetize their social media feeds, and become rich cyberstars.
These success stories entice some people to set their sights on social media as a ticket to
fame, but it is important to remember that with so many people posting things online
every day, it is quite difficult for the average social media user to create something
that stands out and goes viral. The good news, though, is that trying to make it big on
social media does not require the same level of sacrifice and commitment as trying to
become, for example, a movie star or a professional athlete. This means that people can
pursue’ full-time careers as salaried employees, and yet still spend time on social media

after work in an effort to create something that ends up going viral, which could end

up setting them on the path to online stardom.

Katy Perry [7 4 7 4 + X)) — (1984- ) KED Y v H—V 754 %—] Justin Bieber [ ¥ v X7 1 -
Y—/ 3= (1994-) 7+ 5 OHTF - Y] bypass [#8L5 %] cyberstar [f > ¥ —*% v P LOKFHAN] go
viral [(f Y& =4 v bR EE2AHLC) B#ICHET 5] reshare [F34 3 % | contagious [ &G |
forward [#z3%9 % | trait [457%] savvy [iEJ)] post [ % ] bizarre [#7 %% | generosity [ % Hi
® X & heart-wrenching [J§ % O fH) 55 X9 7% ] bad publicity [EiF| daredevil [ 7% X 7= |
disgusting [530HL %5 & 9 %] staged LAl E 7] over-the-top A5 2721 nefariously [
% ¥ TIZ] fabricate [1E) L% ] fraudulently [AIEIZ] crowdfunding [7 5% F7 7 574 v 7 (R
WELHDOANDPHAL v =%y bEHLTEEEHDH T L) sizeable [#1247% | monetize [ (7 = 7H A b
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HEMS) KENA%EES] feed [(Web ¥ 1 bo) EE1EH] entice [ZZDHLT~3% %] make it
big [KWIZHII§ 2 |

[Wocabulary

Use the context in the reading section to figure out the meaning of each
underlined word below.

1. ... has particularly appealing traits or talents ...

a. honorable  b. good c. artificial d. attractive
2. ... events simply do not capture anyone’s attention ...
a. catch b. share C. trust d. decide

3. ... people can pursue full-time careers as ...
a. undertake  b. suggest c. lead d. persuade

[comprehension

Read each statement below carefully, and then based on the information
presented in this chapter, write “T” if it is true or “F” if it is false.

1. The expression “going viral” is based on the similarity between the
way some things spread online and the way viruses spread.

2. “Dog bites man” is an example of a unique news story that gets
people’s attention.

3. Efforts to make videos and other social media content go viral can
lead people to engage in dangerous behavior.

4. Some people make up stories in an effort to go viral and get money
from crowdfunding campaigns.

5. According to the author, becoming a social media star is easy because
there is so much content posted daily on social media.



Csummary

Listen carefully to the audio recording for this section and fill in the
blanks in the paragraph below.

It that social media has become the ultimate measure of

fame, for the more followers someone has, the more famous he or she must be.
While people like movie stars and professional athletes have many followers
due to their celebrity status, others have ,, to use social media

to emerge from obscurity to become famous. For those who use social media in
hopes of achieving fame, sometimes all it takes to get on the ;,

to fame is simply posting something that ends up going viral. In some cases

people draw on their , talents to create appealing content, but
in other cases people behave irresponsibly in an effort to get noticed. Either
way, with so many social media s, posting countless videos,

tweets, blogs, and photos online every day, creating content that goes viral is the
exception, not the norm.

I Discussion

Write a short response to the question below. Be prepared to discuss your
answer out loud with fellow students if your instructor asks you to do so.

What is the most recent viral content that you have seen online? Explain why

you think this content went viral.

Point of Interest

There are literally billions of people on social media today. At the end of 2018, for
example, over 2.6 billion people a month were using apps in the Facebook family,
which includes Facebook, WhatsApp, Instagram, and Messenger.
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